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Basgkin-Robbins, 433, 343

Bath & Body Works, 156, 374-74

Bauer, Marc, 36, 248, 4460

BAUMA, 47273

Hausch & Lomb, 290, 321
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Beanie Bahies, 22

Beardi, Cara, 437
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Backsr, Boris, 541
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Berkowits, David, 383

Berner, Robert, 137, 274, 371
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Butterball Turkay, 80, 442

Buy.com, 345, 382
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Cabsla's, 377, 378-74
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Cadillac Escalade, 203
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Calvin Klein, 235, 437
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Caneon, 179, 518

Cantwell, Maria, 329

Capell, Kerry, 163
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Capots, 76

Cardinal Health, 167, 454
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Carr, David, 526

Carrefour, 276, 367, 384, 565, 566

Cors, 471

Carters, 371

Cartier, 547
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Carvel, 480

Casrade, 198, 233
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Casley, Steven, 304

Caspian, 121

Cassidy, Hilary, 249

Catalng Age, 485-86

Caterpillar, 160, 162, 288, 332-34, 418,
523,527, 529, 543
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CBS Sportsline, 513
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Cehrzyuski, Gregg, 490
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Chambers, John, 516
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Chanel, 94, 410
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Charmin, 198, 213, 443, 444

Charmin Basic, 287, 323
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Cheer, 138, 194, 268

Cheerias, 160, 226
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Chevrolet, 138, 214, 215, 224

Chevy Nova, 560
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Chex, 226
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Citroen J5-19, 538
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Commercial Alert, 137
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Converse All-Stars, 24849

Conway, Wavne A., 171
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Ditucei, Richard, 457
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Ernst & Young, 506
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Pads, 258

Exeter Brands Group, 249
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Express, 156, 373

Exxon, 232

ExxonMolil, 193, 276, 329-31, 543
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Eyler, John, 283
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Fahey, Jonathan, 347

Fairfield Inn by Marriott, 229
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442

Family Daollar, 3, 78, 188, 209

Farah, Samnar, 137

Farley, Jim, 73

Farris, James, 457
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Febrave, 432-33

Federal Aviation Administration, 34
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Federal Business Opportunities, 176
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FadEx, 212, 253, 336, 524
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Feingold, Lily, 157

Tels Maptha, 268

Fendi, 94

Ferragaing, 342

Ferrari, 48, 453, 476

Fiat, 455, 476

Fiberglass, 232

Fidelity Investrents, 70, 344, 488

Field & Stream, 192

Fiesta Fruity Pebbles, 185

50 First Dates, 217
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First Nation Feppermint tea, 590

Fish, Dasiree, 526

Fisher Scientific International, 464

Fisherman's Friend, 470

Fisher-Price, 104

Fit produce rinse, 260

Fites, Donald, 332, 334
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Flickr, 135

Flubr, Jeff, 512-13
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Fogdog, 234

Folgers, 213, 468
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B4, 227
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oot Locker, 249
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Ford Expedition, 92

Ford Explorer, 275
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§8, 93, 275, 335, 336, 320, 342, 353,
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Formica, 232

Fornell, Claes, 394

Forrester Research, 280, 536

Forth & Towne, 196, 228

Fortune, 192, 530, 54, 580

Fussil, 431

Fountain, Henry, 513

Four Seasons, 517, 525

Fox network, 400

Frank About Women, 486

Frankel, Alex, 235

Frappuccino, 44

Freed, Joshua, 25

Freedman, David H., 437

Fresport-MchoRan, 333

Freshdirect.com, 394

Freud, Sigmund, 142

Frendenheim, Milt, 326

Friedman. Thomas, 318-19, 530

Frignds, 448

Fricnds 2B Made, 33

Frigidaire, 265

Frito-Lay, 275, 529
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Frontier Aldines, 303, 306
Froogle.com, 319, 497
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Frucco, Giuseppe, 265

Fruit of the Laom, 254

Fry. Arthuy, 267
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Fuchs, Marelk, 273

Fuji, 179, 491, 517
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Funky Soy Sauce Pringles, 185
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439

Gap, Inc., 120, 121, 196, 228, 233, 342,
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Garden.com, 497

Gartlield, Bob, 423
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Gasol, Fau, 541
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Gateway, 317, 376, 467
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GE, 24, 4545, 55, 75, B0, 172, 175, 239,
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Gelies, Jeff, 137
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General Motors [GM], 48, 76, 93, 195,
2131k, 276, 291, 310, 331, 385,
417, 433, 455, 476-77, 4838, 459,
633, 560

General Services Administration, 175

Gentile, Gary, 280 '

Gentlemen’s Quarterly, 438

George clothing, 371

George Foreman's Mean Lean Grilling
Machine, 459

Gerber, 149, 254

Cerman, Jenny, 4

Gerstner, Eiten, 316

Gianatasio, David, 245

Giant Fagle, 287

Giant Food Dehydrator, 438

Giant Food Stores, 342, 393

CGibson Guitar, 81, 297

Gies, Jason, 378

The Gilletle Company, 260, 268, 310, 440,
531, 558

Gillette Compiete Skincare, 198

Gillette Fusion razors, 263

Girmbel, Barney, 34

Ginevan, Sean, A9

Gingbill, Manu, 541

Ginsu knives, 488




Giorgio Armami, 372, §25, 547

Girl Scouts of America, 27, 38

Girl Scouts Umiquely Me, 589

Glad Stand & Zip Bags, 258

Glamour, 503

GlaxpSmithKline (GSK), 325~26, 572

GLH Formula Hair System, 489

Global 100, 535

Global Advisory Council, 64

Global Insight Inc., 215

ClobalTaik, 560

GM Express LT, 476=77

GMC Sierra, 102

Godiva, 232

Gogoi, Pallavi, 371, 589

>0ld medal flour, 160

Golden Carral, 188

Golden Grahamis, 160, 226

Goldman, Kevin, 249

Goldman, Seth, 589

Gold’s Gym, 69

Goodison, Donne, 249

Goodman, Drew and Myra, 88

Goodman, Fae, 157

Goodman, Shire, 205, 2068

Goodyear, 160, 161, 175, 3349, 34041

Google, 83, 100, 206, 234, 235, 266, 362,
384, 436, 497, K01, 504, 527

Gordon, Jeff, 4, 145, 408, 410

Gore-Tex, 377

Cot Milk? campaign, 143, 360

Covernment Printing Office, 175

Grainger, 385, 380-50

Craman, Kevin, 532

Gramophane, 310

Grand Marnier, 204

Grand Theft Auto, 187

Graphic Communications Group, 180

(Grass, Jim, 460

Gray, Stevern, 578

Groen Gear Gycling, 14

GGreen Mountain Energy (GME], 288-99

Greenberg, Karl, 73

Greenfield Online, 108

Greenwald, Todd, 458

Greteky, Wayne, 410

Crewel, Tthruw, 524

Grillo, Victor jr., 490

Crimes, William, 513

Groupe Danone, 523

GrowthPlus, 598

GS5A, 176

Gschwandtner, Lisa, 296

Guect, 94, 235, 320, 342, 372, 542,
547, 561

Guess, 527

Cuest, Grata, 165

Gunthy-Renker, 483

Guy Larache, 558

Guyer, Lillie, 73

HaM, 342, 351, 362, 410
H&R Black, 577
Hiagen-Dazs, 160

Hahitat Coffes, 85

Habitat for Humanity, 85
Haig, Matt, 505

“Hair in a Can,” 488
Halliday, Jean, 417
Hallmark, 13z, 197, 503, 517
Hamilton, Laird, 158
Hamm, Mia, 135

Hampton [nn, 517

Hardea's, 11, 574, 375
Harley Owners Group (H.O.G.), 16

Name, Organization, Brand, and Company Index I-5

Harley-Davidsen, 6, 16, 32, 60, 128-30,
230, 254, 522

Harousseau, Phillippe, 588, 589

Harrah's Entertainment, 112, 114-15, 454

Harringtory, Lavonda, 137

Harris Bank of Chicago, 244

Harry Potter, 235, 551

Harry Potter and the Half-Blaad Prince,
443-42

Hart, Stuart L., 583

Harigs, Susan, 171

Hartford Financial Services Group, 435

Harvard Busingss Review, 315

Hasbro, 360

Mawkins, Del L., 105

Hawaorth, 500601

HEBO, 433

Head & Shoulders, 198

Hear Music, 44, 345

Heartland Computers, 458

Hebran, Anthony. 136

Hechingers, 61

Heffner, Nancy and Harvey, 242

Heineken beer, 358

Heinez, 226, 231, 407

Heller, Laura, 25, 567

Helliker, Kevin, 379

Hendrix, Jimi, 248

Hennes & Mauritz, see HahM

Herbal Essences, 198

Hermes Birkin Bag, 288

Hershey, 573

Hershey's Kisses, 237

Hertz, 126, 308, 343, 427

Herzog, Karen, 448

Hesseldahl, Arik, A9

Heublein, 314

Hewlett-Packard, 7, 18, 22, 80, 161,
172-73, 179, 228, 251, 279, 317,
336, 344, 403, 413, 450, 455,
AS6-57, 401, 503, 518, 528,
530,533

Highlander {Tayota), 69

Hill, Harold, 232

Hill, Patricia, 331

Hilton haotels, 491, 554

Hirsch, Sam, 57374

Hirghbery, Gary, 522

Hitachi, 279

Hoffman, Thomas, 115

Hohner, 524

Hokey Pokey Elmo, 282-83

Holden, Reed K., 256

Holiday Inn, 939, 343, 373, 517, 524

Holmes, Dave, 512

Holsnn, Laura M., 42

Home Depot, 4, 38, 53, 53, 65, 8588, 161,
186-87, 20810, 343, 347, 356,
357, 378, 377, 380, 382, 443, 435,
515, 530

Home Shopping Network (HSN), 488

Honda, 72, 88, 92, 180, 214, 220, 402,
501

Honda Civic, 72, 83, 492

Honda Elemont, 501

Honda Fit, 203

Honda Insight, 93

Honda Ridgeline, 501

Honest Tea, 27, 586-90

Honey We're Killing the Kids, 406

Hoover's, [nc., 109, 102

Horizon Organic milk, 226

Hormel, 234

Horovitz, Bruce, 137

House, Martha, 60-61

House of Blues, 491

Howard johnsan, 469
Howard, Theresa, 371, 589
Huang, Claire, 70

Huggics, 104, 237, 438
Hughlett, Mike, 346
Hummer, Bt, 92, 203
Hurd, Mark, 456, 457
Hurlgy International, 26
Hyperion Solutions, 93
Hyundai, 83

k

*1 Can't Believe It's Not Butter," 232

Tams, 213, 488

Ibanez, 297

18, 77, 80, 110, 119, 160, 193, 208, 241,
309, 317, 321, 355, 450, 433,459,
48B,522, 523, 527, 543

Ice Age If: The Meltdown, 471

Ieeland Tourist Board, 223

leelandair, 223

feon, 164

IDECY, 224-25, 268

Iger, Robert, 42

iGo, 113

IKEA, 162, 16465, 194, 357, 384, 422,
543, 551, 560

iles, 250

IMS Heullh, 102

Inclusive Technologies, 77

Indepandent Grocors AlHance (IGA), 373

Inditex, 362

Tnfinity, 2249

Informaticn Resources, Inc., 102, 103,
261 .

Infusium 23, 198

I DIRECT, 17

Ingersoll-Rand, 225

Inside the Egg Shell Electric Egg
Scrambler, 489

Intei, 161, 208, 231, 250, 253, 278, 521,
530, 574, SBC

Interactive Advertising Bureau, 102

faterbrand, 560, 587

[nternational Advertising Festival, 308

International Chamber of Commerce, 11%

International Cods of Marketing and
Sucial Research Practice, 114

Internaticnal Consumer Electronics
Show, 472

International Rectifier (TR), 460-€1

Internet Crime Complaint Center, 202

Interplak, 293

Eaterpublic Group of Companies, 276

Interspar, 366

Tnterstate Bakeries, 508

Intimissimi, 158

Iotuit, 508

HVWISTA, 16162

Inwake Solutions, 107

[PEX, 158

iPud, 135, 218, 251, 252, 346, 371, 376,
agl, 521, 527

Trish Spring, 230

Iren City Beer, 141

Isla, Pablo, 361

Island Michael Kors FIJI Fragrance, 218

I'ichik Herbal Tea, 590

iTunes, 2531, 744, 345, 436, 492

iVillage, 187, 502, 503

Ivory Har Soap, 198

Ivory Snow, 194, 199, 203

I Crew, 315
T. Mendal, 15
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Jack Nickiaus golf clubs, 372

Jackson Hewitt, 577

Jacobs, Jim, 483

Jaffe, Sam, 437

Jaguar, 308

James, LeBrorn, 35, 4049, 410, 549

Japan Tobacco, [ne., 554

Jarrett, Dale, 4

Jawbona, 235

Jaworski, Bernard, 528

JC Penney, 78, 233, 368, 370, 476, 446,
468, 486

1.D. Power and Associates, 102, 214

J.D. Powers Initial Quality Study, 151

Jean-Georges, 216

Jeep, 437, 440

Teffers, Michalle, 249

Jeli-03, 232, 558

Jeli-O Pudding Pops, 437

JetBlue, 232, 235, 302, 303, 308, 323, 4009,
41012, 434

jewnl Faod Stores, 393

Jewel {singer], 513

Jewell, Mark, 538

Jewel-Osco, 330

Jif peanut butter, 273, 432

Jiffy Lube, 373

Jobs, Stave, 250-52

Jael, Billy, 295

Joga.com, 384

Johansson, Lennart, 265

fohn Deere, 200201, 270

Tohn Hancook Mutual Life Insurance
Company, 593

Johnsen & Johnson, 11-12, 76, 276, 520,
h21, 5322, 543

Johnzon, Sam T., 462

Johnsort's Baby Shampoo, 543

Jones Soda, 48, 49

Tordan, Michael, 248, 341

Joss Cuervo, 433

Joutneys, 249

Joy Dishwashing Detergent, 148, 323

Joy, 321

FF. Morgan Chase, 13233

Fupiter Research, 162

Tuat for e, 533

Juszkiewicz, Henty, 81

VG, 238

TWT, 410, 411

ES

I

K9 Advantix, 424

KaBoom!, §5-86

Kachersky, Luke, 216

Kehm, Greg, 121

Kehn Research Group, 120-21

Kang & Les Adverticing, 75

Kang, Stephenie, 249

Kaa Corporation, 236

Kaslar, Dale, 348

Keegan, Paul, 346

Kesgan, Robert, 341

Kellehar, Herb, 10, 241, 302-04

Kelleher, Kevin, 341

Kellogg, 133, 153, 233, 253, 418, 471, 558,
559, 578, 580

Kelly, Alfred F. [t 525

Kally Blue Book, 491

Kelly, Gary, 304

Kally, Jim, 18, 180

Kelly, Rom, 458

Kendy, William F., 289

Kennedy, Bud, 379

Kennedy, [ohn F., 81, 581

Kennetk Caole, 437

Kenaeih, Matt, 2306

Kenwood, 279

Kermit the Frog, 402

Keys, Alicia, 489

KFC, 49, 551, 555, 560

Kharif, Olgs, 538

Kia, 50, 138

¥ia Spectra, 191

Kiddy's Class, 362

Kidman, Nicole, 438

Kiley, David, 93, 437

Killinger, Karry, 515-16

Kim, Heyong Min, 316

Kimberly-Clark, 104, 234, 237, 323, 348,
303, 327

King, Chris, 49

Kingsford Charcoal Briqusts, 3156

Kirin breweries, 554

Kirkland Signaturs, 233

Kirkman, Kevin, 124, 126

Kirkman, 268

KitchenAid, 85, 349, 519

Kix, 226

Klpanex, 232

Kmart, 61, 236-37, 287, 370, 381, 531, 587

Knight, Phil, 34, 36, 248

Knightly, Kaira, 436

Knopiler, Mark, 345

Koch, Jim, 434

Kodak, 169, 175, 1728-80, 232, 299, 454,
491, 503, 517

Kohl's, 78, 367, 370, 414

¥omatsu, 332, 529

Kontzer, Tom, 465

Koranteng, Juliana, 42

Kogdrosky, Terry, 477

Kaotler, Philip, 274

Kotula, Angela, 3

KPMG, 207

Kraft, 44, 136, 185, 226, 233, 343, 344,
415, 416, 428, 432, 492, 575, 580

Krantz, Marshall, 243

Krapp, 560

Krasny, Michael, 450, 451-52

Krispy Kreme, 2566

Kroe, Ray, 62, 64

Krager, 88, 188, 233, 337, 342, 364, 366,
J67, 393, 416

Kroger Brand, 233

Kryptonite locks, 225

Kudrow, Lisa, 448

Kuhlman, Arkadi, 17

Kukoc, Tony, 541 R

Kulba, Shari, 165 L

Fumar, V., 22

Kurczewski, Nick, 73

Kushner, David, 93

L.A. Gear, 248

Laabs, Jennifer, 249

Ladies’ Home fournal, 138

Lafley, A. G., 6, 401

Lajdziak, Jill, 214

Lamont, Judith, 465

Land Rover, 433, 488

Landar Associates, 235

Landy, Heather, 379

Lans Bryant, 376

Lang, Marie-Claude, 561

Larsen, Ralph, 12

Las Yepas Convention and Visitors
Aunthority, 76-77

Lasalle Bank, 6

Laser Logic, 574, 576

Laserfet, 403

Lasswell, Mark, 560

Latterman, Pater, 490

Lavagna, Gina, 138, 137

Lawson, Jacquie, 197

Lazare, Lawis, 449

LazerWriters, 20

Lazo, Shirley A, 25

Le Bernardin, 85

Lear Corporation, 455, 476-77

Les Jeans, 408

Legh, Churis, 434

LEGO Company, 200, 25556, 377

Lemon, Katherine, 57

LendingTres, 432, 533

Lennaox, Matt, 302

Lengvn, 9, 317, 450

LensCrafters, 342

Leonard, Stew, 20

Lever 2004, 207, 337

Levi Strauss, 75, 78, 141, 355, 371

Levine, Rob, 246

Lewi’s, 32, 232, 328, 561

Levitt, Theadore, 573

Lewis, Katherine Reynolds, 331

Lewis, Regina, 183

Lexicon Branding, 560

LexisMexis, 1004, 102, 103

Lexus, 14, 19, 20, 72, 150-51, 368, 224,
232, 350, 407, 524, 525, 529

The Lexus and the Olive Tree
[Friedman), 550

LG Eleckranics, 279, 556, 557-58

Libby, Tom, 215

Lidar, Danit, 180

Lifestyles Spa, 377

Lifetime Television, 138, 187

Ligos, Melinda, 465

Lillian Vernono, 486

The Limited, 121, 156, 233, 370, 373

Limited Brands division, 156, 373

Lincoln, Abraham, 81

Lion’s Cate, 24

Lippert, Barbara, 411

Liquid Seats, 512

Liquidlogic Kayaks, 433

Listering, 407

Liz Claiborne, 371

Liz Langs, 233

L.L. Bean, 20, 318, 483, 486, 454, 504

Logitech, 533

Logo network, 78

Lohan, Lindsay, 145, 156

Loman, Willy, 432

Longo, Don, 371

Lopez, Jennifer, 489

L'Oreal, 187

Louis Vuitton, 259-60, 342

Lowve, Richard, 22

Loveman, Gary, 115

Lowe, Frederick H., 526

Lowe’s, 33, 113, 161, 210, 347, 382, 435, 530

Lucky, 156

Lucky Charms, 576

Lufthansa, 244

Luhrmann, Baz, 438

Lukken, Walter, 330

Lurie, Nicholas, 316

Luvs, 198, 323

Luxoitica, 342

Lycos, 234

Lyons, Daniel, 115

Lyric Opera Company, 27




[
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M Mini's, 258

MEMs, 236, 407

M.A.C. Cosmetics, 106

hiae, 141, 190-81, 250, 376

Mac 115 X, 250-51

MacArthur, Kate, 49, 423, 449

MacLean, Hadley and Domg, 139

Macy's, 226—37, 339, 367

Mad Science Group, 373

Madden, John, 467

Magic English, 66

Mahogany cards, 132

Maid in Maonhatan, 489

Majeski, Brian T., 296

Malcolm Baldrige Mational CQuality
Award, 150, 243

Malik, Om, AS

Mall of America, 377, 378, 380

Mangalindan, Mylene, 505

Mango, 361

Manson, Marilva, 196

Mapinfo, 191

The March of Dimes, 408

Maresca, Bob, 537, 538

Margolis, Elana, 394

Marketing Research Association, 122

Marketwatch.com, 500

Marks and Spencer (M&3), 278

Marlbovo, 434, 554

Marquis, 248

Marr, Mearissa, 42

Marrintt, 5, 104-05, 249, 240, 244, 460, 470

Marriott ExecuStay, 229

Marshall's, 371

Martha Stewart Everyday, 236-37

The Martin Agency, 424

Martin, MNeal 4., 115

Mary Kay Cosmetics, 338, 347, 413

Maslow, Abrabam, 143

Massimao Dutd, 362

MasterCard, 50, 87, 205, 276, 437

MaaterCard World card, 188, 525

MasterFoods, 236

Matrix, 427

Matasushita, 228

Matz, Timothy, 157

Max Factar, 193

Maxwell Housae, 372, 434

Maynard, Micheline, 304

Mayo Clinic, 240

Maytag, 377, 434

Maytag Neptune Washer, 590

Mazda, 491

McCall, Melissa, 410

taCann Ericksen Worldwide, 205, 429

McCann Woerldgroup, 276

MeCartney, Panl, 70

McBonald, Buff, 243

McDonald, Richard and Mawurice, 62

dMcDonalds, 11, 43, 26, 49, G2-64, 66,
105, 121, 182, 202, 20§, 230, 231,
244, 245, 253, 260, 261, 287, 320,
336, 343, 349, 373, 384, 308, 410,
421, 440, 491, 527, 529, 540, 542,
543, 549, qBbD, 556, SEE-70, 573,
575, 388

McDowell, Edwin, 243

MeGrady, Tracy, 145

McInerny, Vivian, 157

McKay, Betsy, 449, 599

IcKesson Corporation, 16, 206, 390

McMath, Rabert, 254

MeWilliems, Bruce, 316

McWilliams, Gary, 25

Name, Organization, Brand, and Company Index i-7

Mead Inteli-Gear learning system, 268

MeadWestvaco, 311

Weijer, 367, 369

Meinske Muafflers, 373

Man in Black, 433

Menzer, John, 567

Mercedes Maybach, 526

Mercedes-Benz, 14, 19384, 203, 208,
228,231, 437

Mercedes-Benz Fashion Week, 448

Merzrill Lynch, 224

Merry Maids, 373

Mathod home products, 234

Metlife, 532

Metra, 384

Metro 7, 371

Metropalitan Washington Coungil of
Governments, 9

Mexx, 361

MGM, 244

Miurni Heat, 248

Michaels, 380

Michelin tres, 543

Mickey Mouse, 41, 550, 661

Microsoft, 19, 24, 35, 38, 35, 160, 112, 119,
231, 2540, 252, 345, 443, 450, 495,
503, 507, 508, 511, 515, 518, 521,
524, 327, 533, 549, 330, 576, 380

IMicrosystems Engineering Company, 289

Mikasa, 367

Miller, Arthur, 452

Miller Beer, 254

Miller, Laxa, 379

Miller Lite, 397, 437

wiillman, Joel, 326

Milton Bradley, 446

The Mind of Mencia, 141

Ming, Yoo, 541, 542

Minolts, 437

Mission Impossible III, 433

Nlist Stick, 60

Mistubishi Pajeroc 517V, 559

Mitchell, Alan, 417

Mitchell, Mike, 465

MMitsubishi, 555, 559

Mitsubishi Montero, 559

Wizvahi, [saac, 26

MLE, 23, 513

Molly McButter, 533

Molscn, 397

Monocryl, 522

Monsanto, 38-39

Monster Thickiverger, 11, 574, 575

Monster.comn, 437

MMont Blans, 208, 418

Moody, Michael, 570

Morissetia, Alanis, 513

Morrizon, David, 157

Morrison, Terd, 171

Marrow, Kaith, 457

Morse, Samuai, A2

Morton Salt, 237

Morvitz, Thomas and Vicki, 316

Maos Daf, 249

Minss, Kate, 410

Iviotel 6, 232, 543

Motions, 533

Motorpla, 421, 488, 518, 550

Moulin Aouge, 438

Mountain Dew, 71, 210

Mountain Dew Code Red, 197

Mountain Dew LiveWire, 187

Mower, Sarah, 362

Mr, Clean, 6, 272-73, 434, 488

Mr. Clean AutoDry Carwash, 272-73

Mr. Clean Magic Eraser, 272

Mr. Clean MagicReach, 26¢, 272
Mr. Handyman, 373

Mr. Microphone, 438

Mrs. Dash, 533

MSN, 487

MTV, 26, 70, 141, 154, 460, 548, 550
Mhucha, Thomas, 490

Munro, Laura, 120

The Muppets, 235

The Music Man, 452
Musiclend, 345, 346
Musicmatcly, 344, 345
MusicNow, 345

Mutschler, Gary Steffora, 290
MyFamily.com, 503

Mysar, Michael, 206
wySimon.com, 319
MySpace.com, 135

wt

Nabisco, 460, 503

Nacara Cosmetiques, 202

Nader, Ralph, 580, 581

Nagle, Thoras T., 286

Napster, 345, 521

NASGCAR, 2-4, 6, 33, 409, 410, 2443

MWash, Elizabath, 362

Math, Mahendra, 423

Mational Arts Edvcation Initiative, 418

National Association for Stack Car Auta
Racing. see NASCAR

MNational Association of Real Estate
Brokers, 132-33

MNational Baskethall Association (NBA)
540-42

National Do-Not-Call Registry, 487

Nationa! Enquirer, 433, 438

National Fluid #itk Processors Education
Program [MilkPED), 145

Natioral Gay Newspaper Guild, 76

MNational Hardware Show, 603

Natlonal Public Radic, 432

National Record Mart, 345

Natiomal Semiconductor, 173

Naturally Preferred brand, 233

Natire Valley, 160

Mature's Gifi, 275

Nauwrman, Matt, 93

Nautica, 162

Nautiluzs Bowflex, 485

NEA, 33, 248, 513, 551

NBA Europe Live, 542

B, 329, 400, 447

MNGAA, 4

Neale, Jon, 567

WEC Corporation, 278, 46465

Newdleman, Rafe, A3

Neeleman, David, 410

Neff, Jack. 137, 273, 400

beiman Marcues, 16, 78, 188, 367, 368,
486, 520

Neiman Marcus Last Call Clearance
Centers, 371

Nelly, 145

Nescafd, 343

Nestea, 343

Nestls, 26, 343, 492, 543, 599

Nestls Purina, 492

Natflix, 531

NeuFlex, 522

New Product Showease and Learning
Centey, 253, 254

New York Times, 497, 512

New York Yankees, 22, 550
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‘swman, Randy, 295

fewswaek, 435, 436, 438

leXT computers, 250

lexTag.com, 319, 301

lextel, 421, 490

lextel Cup, 4

[FL, 2, 4, 33, 513, 597

HL, 33, 512

lick at Night, 43z

fickelodeon, 138, 235-36

iickerson, Stephan, 280

licklausg, Jack, 372

icorette, 325

iielsen Media Research, 109

like, 3436, 37, I87, 194, 206, 222, 228,
230, 232, 24844, 328, 3584, 409,
410, 428, 437, 446, 453, 439, 520,
327, 536, 549, 330, 583

likon, 144, 145, 299

{i]es, Robert, 42

IinsdSN, 512

lintendo, 187, 503, 351

Jissan, 93, 229

Jivea, 565

dokia, 179, 231, 524, 543, 551, 558

Jopn, Chris, 180

<ordstrom, 8, 54, 74, 190, 368, 376, 520,
524,325 5326

Jordatrom Rack, 371

Yarthwest Airlines, 243, 306

Jorthwaest Mistual Insutancs, 532

Jovartis, 234

Jowitzki, Dirk, 541

Joxzema, 137, 104

JPi} Group, 537

Jubrush Anti-Bacteral Toothbrush
Soray, 258

Judie fruit juice, 475

Nutedla, 410

Vutridelight, 598

JutriGtar, 548, 589

J ot Home, 138

3, The Oprah Magaxine, 222

Jcean Spray, 317

Jctagon, 268

Jddell, Patricia, 584

Odwalla, 443

Jff 5th, 371

IFF! bug spray, 232

The Office, 233

Oifice Depot, 4, 172, 208, 206, 276, 472,
49798, 504, 574

Officeiax, 206, 180

Jpilvy & Mather, 421, 589

Olay, 198, 213, 250

Olay ProVital, 187

0ld Navy, 196, 228

0ld Spice, 198, 272, 488

O'Leary, Michar!, 306-058

Olive Garden, 203

Olle, 165

Ollinger, Cole, 326

Olympic Games, 496

Olympus Fashion Week, 448

Cmpicom Croup, 439 .

100 Black Mamn, 133

The Onian, 573

Ounliné Privacy Protection Act (OPFA), 508

OFEC, 321

Opel, 215

OPEN: 3mall Busginess Network, 132-93
Tha Cprah Winfrey Shaw, 433

Oprah's Angsl Netwark, 222

Oprab's Book Club, 222

QOprah’s Boutiqes, 222
Oracle, 18, 112, 232

Oral-B, 320

Orange Glo, 489

Orbitz, 76

Orec cookies, 575 -

Orienial Land Company, 554
O'Rourke, Michael, 33
Ortega, Amancio, 361

Ortiz, Jon, 346

QOscur Mayer, 434

Oscar Mayer Lunchables, 575
Oshkaosh Truck, 197, 201
{Otis Elevator, 343

Out, 78, 77

Out&abomt.com, 75
Overstock.com, 326, 371, 495
OxiClean, 489

Oxy10, 427

Oxygen netweork, 138, 187
Oysho, 362

'}
Packard, David, 18
Palm pilets, 435

Pampers, 132, 180, 198, 213, 272, 316, 437

Panascmic, 238, 279
Pamera Bread, 49, 562, 284
Panteng, 132, 1498, 213,272
DPaplatia, Michael, £23
Papa Joho's, 181

Pappas, Charles, 437
Parenting, 433

Parills, fulieta, 132

Park, Andraw, 115

Park Place Lexus, 150, 151
Parkay, 407

Farkinson, Andeew and Thomas, 392-93

Parnley, Suzette, 115

Parsons, Andy, 279

Patagonia, Z7

Paternig, Patrick, 73

Pateson, Thane, 93

Pathmark, 3134

Fatton, Tammy, 243

Panl Mitchell, 433

Pavlik, Tohn, 464
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The Ritz-Carlton Hotels, 34, 208, 208, 232,
240, 24243, 515, 517, 524, 325, 526
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Volkswagen, 18, 135, 397, 246

Volvo, 167, 203, 204, 208, 232, 455, 492

Von Bergen, Jane M., 167

vop Hoffman, Constanting, 273

Vongerichten, Georges, 216

Vranica, Suzanne, 423

VW Beetle, 248

Name, Organization, Brand, and Company Indax

5

Wade, Dwyane, 249

Walfle Trainer, 34

Waldhaum's, 394

Wales, Dan, 392

Walgreens, 179, 337

Walker, Elainc, 422

Wall Streat fournal, 24, 438, 504

Wallace, Rusty, 4

Wal-Mart, 4, 8, 15, 24, 38, 43, 45,53, 55,
85, 75, 78, 81, 96, 97, 113, 133, 161,
162, 185, 187, 188, 198-583, 205,
207, 209, 2249, 233, 236, 249, 276,
28263, 284, 287, 293, 300, 324,
329, 337, 339, 340, 341, 342, 343,
345, 347, 349, 351, 354, 355, 354,
357, 361, 364, 366, 367, 168, 264,
370-F1, 375, 377, 380, 381, 382,
383, 384, 416, 442, 450, 475, 484,
445, 5145, 516, 317, 520, 523, 524,
527, 527, 529, 330, 531, 533,
5A3-AG7, 571, 573, A78, 5A1, 084, 587

Wal-Mart Supercenter, 353, 367, 350

Walsh, Cliris, 304

The Walt Disney Company, 4, §, 38, 41-42,
68, 206, 219, 230, 221, 235, 228,471,
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Wertkauf, 566

Western Auto, 373

Western Union, 517

Westin Hotels, 207

West]et, 08

Waston, Liz Pulliam, 332

Wetherell, Donna, 136, 137

Waxner, Les, 156

Wheatiss, 160, 222, 226

Whalan, Tensie, 81

Whj.l‘lpool, 204, 265, 349, 519

Whirlpoal White Magic, 543

Whitaker, Rick and Rose, 230

White Barn Candle Company, 374

1-11

White Claud, 233

White Wave, 48

Whao Wants io Be a Millionaire?, 551
Whole Fonds Market, 36466
WholeHealthMD reference library, 365
Whoppes, 338

Wie, Micheile, 408, 410
Wiersema, Fred, 524

Wikipedia, 135

Wild Planet, 155

Wilkinson, Stephan, 296
Williarns, Sevena and Venus, 145
Williams, Vanessa, 489
Williams-Sonoma, 367, 373, 526
Willson, Meredith, 452

Wilson, Dave, 151

Wilson, Woodrow, 81

Wina.com, 447 N
Winfrey, Oprah, 138, 222, 278
Winnie the Pooh, 235

Winslat, Kate, 188

Wise, Michael 2., 206

Wolcatt, Jennifer, 505
Wolfschmidt, 314

Wonder, Stevie, 248

Wood, Mary Beth, 156

Wouods, Tiger, 206, 222, 410
Waoodyard, Chris, 73

The Wnrld Bank, 547, 507
World of Warcraft, 187

World Trade Organization (WTO]), 54445
Waorld Wildlife Fund, 434
WorldCom, 87

Wuebben, Ted, 4

Xarox, 179, 459

Kerox Corporation Equiprnent
Remanufacture and Parts Reuse
Program, 584

XM Satellite Radio, 44

Yahoo!, 106, 234, 345, 302, 484, 497, 301,
502, 503

Yahoo! Music Unlimited, 521

Yahoo! Shopping, 319, 487

Yamaha, 16, 207

Yankelovich Monitor, 8687, 103

Yaohan, 384

Yee, Amy, 180

Yellowstone National Park, 41

YWICA, 27

Yoplait Yogurt, 160, 237

Young & Fubicem [Y&R), 421

You'lube, 135, 126, 206

Zahn, Paula, 295

Fard, 342, A61-62
Zarley, Craig, 457

Zegna, Ermenegilde, 323
Zeidler, Sue, 280
Zeithamal, Valerie A, 57
Zest, 198

Zhao, Yilu, 532

ZhiZhi, Mengke, 542
Zima, 360

Zimerman, Krystian, 296
Ziploc, 232

Zisa, Anng, 190

Zody, §00--91

Zoo Doo Compnost Company, 311

5



1-i2 Subject Index

Subject

Mote: ftalicized poge numbers indicate
illustrations,

i
Access by vulnerable or unauthorized
EIDups, 507
Accessible market sepments, 194
Account development exacutives,
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Adapted marketing mix, 556
Adaptive criteris, 348
Administered VMS, 343
Adoption process, 150-51
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" peeds, 9748
Atmosphere(s)
a3 media type, 409
in store, 376

Attitudes, 144—45, 149
Attributes, 223-25

Audience engagement, 438

Audience guality, 438

Audiovisnal materials, 443

Augmented products, 220

Automobile Information Disclosure
Art, 327

Baby boomers, 69-70
<Eanners, 500
"Barnacles,” 22
Barter, 548
Basing-point pricing, 318
Hehavioral segmentation, 186, 189-85t
Beliefs, 14445, 232
Benchmarking, 519
Benefit segmentetion, 189-90
Blanket contract, 172
Biogs, 49506
Boston Cansulting Group Approach, 3940
Brand contract, 401
Brand conviction, 146
Brand equity managers, 239
Brand experiences, 5
Brand larniliarity, 146
Brand management, jobs in, A-34-A-35
Brand personatify, 141
Brand switching, 147
Branded entertainment, 432
Branded variants, 316
Brand(ing)
brand equity, 230-3t
development, 237-38
extensions, 237-38
managing, 23829
name selection, 232—-33
new, 238
in PLC concept, 268
positioning, 231-32
product/service decisions and, 225-26
sponsorship, 233-37
Braak-even analysis, A-13
Break-even pricing, 201-92, A-12
Break-even voluma, 292
Brick-and-mortar companies, 24, 483, 498
Broadcast media, 409
Brokers, 387, 188
Budgets, 53, A-3
Builders, 139
Business analysis, 259
Business buyer behavior |
businesa buying process -1689—72
defined, 180
g-procurement, 172-74
influences on, 157—69
institutions and government markets,
174-76
participants in process, 166-67
types of buying situations, 163-66
Business buying process, 160
Business, legislation regulating, 82-84
Buginess markats, 66, 160-62, 19283
Busioess portfolios, 39-44
Business promotion tools, 472-73
Business services, 222
Business to business (B2B) online
marketing, 495
Business-to-business (B2B) companies, 416
Business-to-businass (B-io-B] marketers, 160
Businass-to-business e-commerce, 24
Business-to-consumer (B2C)
companies, 416

Business to consumer [B2C) online
marketing, 494-95

"Butterflies,” 22

Buyback, 548

Buyer decision process
evaluation of alternatives, 148
information search, 14748
need recognition, 147
for mew products, 150-52
postpurchase behavior, 149
purchase decision, 14849

Buyet-readiness stages, 204

Buysrs, 166, 482

Buyar's rights, 582

Buying behavior
complex, 145—46
dissonance-reducing, 146
habitual, 14627
variety-seeking, 147

Buying center, 186

Buying unit, 162

Buzz marksting, 135, 136, 408

By-product pricing, 311

Call plans, 46264

Call reports, 465

Cannibalization, A-25

CAN-SPAM Act, 505

Capital items, 222

Captive-product pricing, 310-11

Careers, in marketing, A-27-A-36

Crring capitalism, 27

Cash discounts, 312

Cash rebates, 316

Cash refunds, 471

Cash-and-caery wholesalers, 357

Catalog marketing, 48587

Categury killers, 367, 369

Crausal research, 101

Central America Free Trade Agreement
(CAFTA), 546

Central business districts, 379

Cents-off deals, 471

Chain ration method, A-17

Chain stores, 372

Chanmnel conflicks, 338

Channel differcntiation, 206

Chaomnel levels, 324-27, 333

Channels of communication, 407-09

Channels within nations, 562

Character licensing, 235

Checkout seanners, 109

Chiaf marketing officer (CMQ), 55

Chief privacy officer (CPO), 119

Children, as influence on buysr
behavigr, 138

Chinese Americans, 74

Chinese demographic, 6869

Citizen-action publics, 67

Clayton Act (1914), 323, 352

Click-and-mortar cumpanies, 24, 493,
496, 497-98

Click-unly companies, 483, 488, 497

Closed-end questions, 109

Closing, 468

Club marketing pregrams, 16

Co-brand/ing, 233, 236=-37

Code of ethics, AMA, 593,
594-95

Cognitive dissonance, 149

Comunercial noise, 580




Commercial suurces, 148
Commercialization, 26263
Commigsinn merchants, 385
Cominunicability, 152
Communication adaptalion, 559
Communication affects, of an ad, 429
Communications
channels of, 407-09
choosing media, 407-09
cotlecting feadback, 411-12
designing a message, 40507
determining objectives, 40405
identifying target audience and, 404
process, 402-04
selecting message source, 409-10
Communiky shopping centors. 360
Company, other proups in, 63
Company rosources, 201
Company sales force, 348
Comparative advertising, 427
Comparisan pricing, 326
Compatibility, 152
Compensation
international trade and, 548
of salespeople, 461-62
Campetitive advantaga, 204, 207, 516
Compstitive inteiligence, 89
Competitive intelligence system, 322
Competitive marketing strategles, 516,
522-34
Competitive review, A-4
Competitive-party methad, 412-13
Corpetitor map, 518
Competiinr-cantarad company, 534
Compelitors
analysis of, 516-22
assessing, 518
il caimpany’s microenvironment, 6667
identifying, 517-18
marketing stratepies of, 201
myopia of, 517
new-product ideas from, 256
reactions to price changes, #4242
selecting which to attack or avoid,
520~22
stratogics and pricing by, 299
Camplex buying behavior, 14546
Complexity, 152
Compeonent materialg, 222
Concentrated marketing, 197
Concept development and testing, 257-58
Coacopt testing, 257-58
Conformance guality, 224
Connactors, 136
Consisiency, of product mix. 230
Consumer behavior
buyer decision process, 147-52
characteristics affecting, 13145
international, 153
medel of, 130-31
types of, 13047
Consumer buyer behaviar, 130
Consumer products, 220-21
Cansumer Product Safsty Act (1872}, 275
Consumer to business (C2B] onling
marksting, 496
Cansumer to consumer {C2C) onlinag
marketing, 495-96
Consumerism, 581-82
Consumer-oriented marketing, 586-87
Consumers
changing spending patterns of, 78
expectations of, 148
marketing's impact on, 571-77
markets, 56, 110
promotions, 468, 470-72

reactions to price changes, 321-22
rights of, 582
Contact methods, 10508
Content sponsarships, 501
Contests, 472
Contectual advertising, 501
Continuity, 438
Continuous innovation, 529
Coentinuous inventory replenishment
systems, 356
Coniract logistics, See Third-party
logisticys (1PL) providar
Centract manufaciuring, 554
Contractual VMS, 342—43
Contribution margin, A-14
Comtrol, 55-36
Conlral issues, 349
Controls, A-0
Convenience products, 220-21
Convenience stores, 367, 36360
Conventional distribution channel, 320
Conventions, 472
Conversion rates, 120
Copy, in an ad, 235
Copywriters, A-33
Caore beliefs, 86-89
Core benefits, 219
Corporate chains, 372, 373
Corporate identily materials, 443
Corporate image advertising, 222
Corperate marketing ethics policias, 591
Carporale Web site, 499
Coshopping, 157
Cost-based pricing, 285, 288, 2590-91
Cust-plus priciog, 200-91, A-12
Costs
at different production levels, 289-50
a5 function of production, 200
types of, 288-89
Counterpurchase, 548
Countertrade, 348
Coupons, 470-71
Creative concept, 431
Craoss-functinnal, cross-company
teums, 357
Cues, 144
Cultural environment
of company, 86-89
global marketing and, 53851
Culbural factors, affecting consumer
behawiar, 131-34
Cultural pollution, 578-40
Culture, 131
Current markating sitiation, A-2-A-5
Customer business development (CBD)
teams, 434
Customer databases
defined, 483
direct marketing and, 48384
Customor equity, 2122, 231
Customer evangelists, 14
Custamer intimacy, 524, 525-26
Customer lifetime value, 20
Custormer management, 9
Customer masagement organization, 55
Customer perceived value, 13
Customer refationship managemoent
{CRM], 1618, 43, 11213, 468
Customer relationships
changing nature oz, 16-18
managernent uf, 13-18
partnes relationship management,
18-19
Customer salss force striicture, 454—55
Customer satisfaction, 13-15
Customer value, 7, 13
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Custarner value analysis, 520
Custamer-centered conpany, 534
Customer-centered new-produci
develepment, 283-64

Custommer-driven comparies, 10-11
Custamer-driven marketing strategy

designing, 8-12

differentiation and positicning, 203-10

introduction, 18485

market segmentution, 185-54

as markating strategy, 44, 50

target marketing, 195-203
Customers

angel vs. demor, 24

capturiag value from, 19-22

loyalty and retention of, 20

market types, 66

neads, wants, and derpands of, 8

new-product ideas from, 235

retaining and prowing, 17-18
Customer-segiment pricing, 313
Customer-value marketing, 587

BData mining, 112
Data smog, 46
Data warghouses, 112
Database marksting, 307-08
Databasa services, 103
Deceplive practices, 372-73
Deceptive pricing, 326
Daciders, 166
Derision process, 162
Decline stage, 271-73, 272
Decoding, 403
Deficient products, 550
Delighting the customer, 150-51
Ligmand chain, 335
Demand curve, 247
Demand managemant, 8
Demand, pricing and, 294, 296-99
Demands, &
Namarkeling, 9 .
Uemographic environment, 63-77
Demuographic markets, 43
Demographic segmentation, 184, 187-88
Demography, 63—77
Therom cuslomers, 24
Demonstration, 467
Depastment stores, 367, 368
Depth, of product mix, 230
Derived demand, 161
Descriptive ressarch, 101
Design, 224-25
Design for environment (BFE) practices,
584
Diifarences, promoting, 207
Differenliable markel sepmentation, 194
Differentiated marketing, 196-97
Differentiation
as competitive strategy, 523
defined, 50, 15
positioning and, 203~10
service, 243-44
Digital age, 23-24
Digital coupons, 492
Digital direct markuting lechnologies,
481-93
Direct exporting, 553
Direct iInvestment, 535
Direct marketing
cusiomer databases and, 48384
customer refationships and, 17
defined, 415, 430
forms of, #5493
growth and benefits of, 481-83
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Direct marketing—cominued
integrated, 50506
new model, 480-81
onling, 493-505
as promotion tocl, 399
public pulicy issues in, 50609
Direct marketing channels, 338
Direct-mail marketing, 434-85
Pirect-response television marketing
(ORTV}, 488-41
Direct-retailing channels, 381
Disabled customers, 77
Tlisadvantaged consumers, 577
Discount stores, 367, 370
Discounts, 312
Disintermediation, 34447
Display media, 409
Dissonance-redicing buying behavior,
146
Disdnctive competencies, 38
Digkribwstion centers, 354
Distribution channels, See alse Marketing
channels
glabal marksting and, 562
Bistribution, costs of, 571
Distribution review, A-4=A-5
Bistributer brand, 233
Distributors
new-product ideas from, 256
#s wholesalers, 387
Uiversification, 44
Divisihility, 152
Doha Round, 545
Dionot-call iegisiation, 487-88
Dot-comns, 24, 483, 497
Dawnsizing, 44
Drive, 14243, 144
Drop shippers, 387
Dumping charges, 561
Dynamic pricing, 315-19

Early adapters, 152
Early majority, 152
Echo boomers, 71
Economic communities, 545
Economic conditions, 299
Econamic environment
of cornpany, 77-78
glabal marketing and, 54548
Brongnic fuctors, 193
Ecanomic situation, as influence on tayer
behavior, 140
Editorial quality, 438
Elastic demand, 258
Electronic data interchange (EDI), 356
E-rnail, direct marketing and, 465, 503~04
Emaotional appeals, 405-06
Encoding, 403
End user, 533
Engel’s laws, 78
Enlightened marketing, 586-81
Entrepreneurial marketing, 52253 -
Environmental concerns, 79
Environmenta] factors, for business
buyers, 168
Envirenmental sustainghility, 583
Environmentalism, 582-85
Environmentally sustainahle strategies,
7840
E-procurement, 172-74
E—tai{srs, 497
E-tailing, 28182
Ethicsng
AMA code of, 591-93, 594-93
cusiomer relatinoships and, 26-27

marketing intelHgence and, 100
in marketing research, 118-22
political snvironment and, 54—96
Etbnopraphic research, 104-05
Evaluation, 473
Evaluation of alternatives, 148
Events, 404°
Evervday low costs (EDLL), 565
Everyday low pricing (EDLP), 287, 377,
565
E-waste, B0
Exchange cantrols, 544
Exchanpes, 7
Exglusive dealing, 332
Exclusive distribution, 348, 352
Exclusive territorial agreerments, 352
Exgeoution styles, 432-34
Executive summary, A-2
Expense reports, 465
Experience curve, 290
Experiencers, 141
Experiences, 5-7, 219
Experiential retailing, 377
Experiential sources, 148
Experimental regearch, 105
Experiments, 105-08
Exploratory rescarch, 101
Exporﬁng, 552-53, 563
Extarnal idoa sources, 25556
External information sources, 702
Exlernal stimuli, 147
Extranet Hnks, 172
Extransts, 113
Factary outlets, 367, 37172
Fads, 268-69
Fatr competition, 419
Fair Packaging and Labeling Act
(1966), 227
Families, 72-74, 138
Fantasy style, 434
Fashion, 2648
Fast fashion, 361-52
Fax mail, 483
Federal Food, Drug, and Cosmetic Ack,
275
Federal Trade Commission Act (1914),
227
Feedback, 403, 411-12
Field sales fores, 457
Financial intexmediaries, 66
Financial publies, 67
Fishyback, 356
Fixed costs, 288, 291-92, A-11
Fixed fee, 311 ;
Fixed prices, 318
Fluctuating demand, 162
FOB-origin pricing. 317-18
Focus, 524
Focus group interviewing, 106, 107
Follow-up, 468
Format, of 2o ad, 434
Formulated marketing, 523
Four C's of narketing, 51
Four P's of marketing, 12, 47, 50-51,
130, 163
Fragmantation, 400
Franchises, 342, 372, 373
Free goods, 472
Free Trade Area of the Americas
[FTAA), 546
Free trade zones, 543
Freight-absorption pricing, 314
Frequency marketing programs, 16
Frequency, of message, 435-38

Frontal attack, §31

Full-line forcing, 352

Full-service retailers, 368
Full-service wholesalers, 286, 357
FuncHonal discounts, 312
Functional crganization, 53

o

Games, 472
Catekeepers, 166
Gatewsay marketing, 157
Gay consumers, 76=77
Cay, lesbian, bisexmnal, and transgender
{GLET) market, 76
(Gender segmentation, 18788
General Agraement on Tariffs and Trads
(GATT), 54445
General line wholesalers, 337
{General merchandise wholesalers, 357
Ceneral need description, 169
General public, 67
Generation X, 70-71
Genperation Y, 71
Generational marketing, 71-72
Geodemographic segmentation, 191
Geographic market, 533
Ceographbic organization, 55
Geographic segmentation, 18587, 193
Geographical markets, 43
Geopraphical organizations, 563
Geographical pricing, 317-18
Getting Started customers, 139
GLBT market, 76
Global firm, 543
Global markating
cultural envirommnent, 548—51
current state of, 5¢2—44
direct investmeat, 555
economic environment, 54648
exporting, 552-53
international trade system, 54446
joint venturing, 55355
original choices, 563
politica)-legal environment, 548
pragram choices, 555-62
reasons for, 551-52
Global organizations, 563
Globalization, 25-26
Goals, setting, 38-349
Good-value pricing, 287
Govarnment intervention, 79
Government markets, 66, 174-76
Government publics, 67
Green marketing programs, 583
(Green movement, 7980
Cross margin percentage, A-20
Group interviewing, 106
Groups, 134-37
Growth, 43
Growth stage, 270, 27¢
Growth-share matrix, 39

K

Habitual buying behaviay, 14647
Handiing objectives, 458

HarmFul praducts, 573-74
Haryesting the product, 273
Headline, in an ad, $34-35
Hierarchy of needs, 143

High prices, 571-72

High-low pricing, 287, 377
Hipgh-pressure selling, 573
Hispenic consumers, 15132
Home shopping channels, 488
Horizantal conilict, 239
Horizontal marketing systams, 243



Humor, in advertising, 405-06
Hybrid mazrketing channels, 343
Hypermarkets, 369

i

ldea generation, 25456

Idea screening, 256

1deas marsketing, 223

Niustration, in an ad, 434-35

[mage differentiation, 206

Tmage styls, 434

Immersion proups, 106

Impact, of message, 435-38

Implementation, 53-54

Inbound distribution, 352

Inbound telephons marketing, 487

Incentives, 473

Income, changes in, 78

Ineome distribution, 78, 347

Income sagmaentation, 188

Income statement, A-15, A-19

Independent off-price retailers, 367, 371

Indirect attack, 331

Indirect exporting, 553

Indirect marketing channels, 338

Individual factors, for businaess buyers,
169

Individual interviewing, 108

Individual marketing, 200201

Indusirial distrinrtors, 148, 367

Industrial economies, 78, 547

Industrial preducts, 221-22

Industrializing economies, 547

Inelastic demand, 162, 298

mfuencers, 166

The influentials, 135

Infomercials, 438, 48940, 50600

Information search, 147—40

informative advertising, 427

Ingredient labeling, 532

Tnnovation, 253, 255, 266

Innovation management system, 264

innovative marketing, 587

Innovativeness, differences in, 151-52

Innovators, 141

Inside sales furce, 457

Inside-out perspectives, 10

Institutional markets, 172

Integrated divect marketing, 50506

Integrated logistics management,
356--54

Integrated marketing communications
{TvC), 399402, 41818

Iotegrated marketing mix, 50-51

Integrated marketing program, 12

Intensive distribution, 348

Intetactive marketing, 242

Interactive TV (ITV], 492-83

Intermarket segmentation, 193-94

Intermediaries, 348489, 552

Intermodal trangportation, 356

Internal databases, 98-99

Internal idea sources, 25453

Internal marketing, 241-42

Internal publics, 67

Internal siimuli, 147

International advertising, 440—41

International censumer behaviar, 152

International distribution channels, 346-50

International divisians, 563

International marketing. See Global
marketing

International marketing research,
11713

International markets, 66, 193-84

International pricing, 320

Internationu! product and services
marksting, 275-78
International subsidiaries, 563
Tnternalional trade systern, 544—46
Internst
catalog marketing and, 486
defined, 23-24
direct marketing and, 420-81
e-pl:m_;ureulent, 17274
fraud on, 506-07
logistics transportation and, 356
nonstore retailing and, 381-82
surveys, 106—08
Internst marketing, 84
Internst service providers (15Ps), 497
nterpersonal factore, for business
buyers, 168-69
Interstitials, 500
Intranet, 113
Intraprenenrial programs, 254-55
Intraprengurial marketing, 523
troduction stage, 269-70, 274
Invasion of privacy, direct marketing
and, 567-08
leventory management, 354-55
Inventory turnover rate, A-20
Issues, A-B-A-7
P
Jobbers, 387
Joint ownership, 554-55
Joint venturing, 553-55

Jurk e-maif, 503-04
Just-in-time logistics systems, 15455

Kiosk marketing, 491

Labeling, 227
Laggards, 152
Late majority, 152
Leading adopters, 135
Learning, 144
Learning curve, 200
Length, of product mix, 229-30
Leshian consumers, 7677
Less-for-much-iess positioning, 208
Licensed brand, 233
Licensing, 235-36, 554
Life-cycls stages, 139
Lifestyle
" as advertising execution style, 433
as infleence on huyer behavior, 140
Lifestyle centers, 380
Lifestvlas of health and sustainability
(LOHAZS) market, 88
Lirnited-line store, 367
Limited-service retailers, 368
Limited-service wholesalers, 386, 347
Line extensions, 237
Line filling, 229
Line stretching, 228-29
Local marketing, 188-200
Laocal publics, 67
Location
of mew product launch, 263
retailers and, 37873
wholesalers and, 389
Lecation pricing, 313
LOHAS market, 88
Long-run averaga cost {LRAC) curve,
280
Long-run welfare, 11
Laoss leaders, 3t6
Loss-laader pricing, 315-16
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Low-interest financing, 317
Loyalty status, 100-91

Macroenwironment
cultural environmant, 86-89
defined, 54
demographic environment, B3-77
economic enviromment, 77-78
forces in, 68
patural environment, 79-80
political czviroomment, 52-86
technical envirgnment, B0-82
Madison & Vine, 431, 432-33
Mapnuson-Moss Warranty Act (1875], 275
Mail questionnaires, 106
Mail-order wholesalers, 387
Maintenance, repair, and operating (MRO]
products, 385, 389-50
Major media types, 435-35
"Make and sell” philosophy, 10
Management contracting, 554
Meanagement, of marketing process, 62656
Manufactured materials, 222
Manufackurer's agency, 348
Manufacturer's agents, 387
Manufackyrer's brand, 233-34
Manufaciurer's sales branches and
offices, 588
Manufacturer-spomsored
retailer/fwholesaler franchise
sysiem, 342
Market challenger strategies, 527, 530-31
Mavket chailenges, 527
Market description, A-3
Market development, 43
Market differentiation, 48, 50
Market enviroament, 38
Market followers, 527
Market follower stratepies, 527, 531
Market growth rate, 39-40
Market leaders, 527
Iarket leader strategies, 527-30 .
Market manapement organization, 55
Market modification, 270
Market nichers, 527
Market nicher sirategies, 527, 531-34
Market niches, 48
Market offerings, 57, 218-12
hlarket penetration, 43
Market pioneer, 270
Merket potential, A-16
Market rollout, 263
harket segment, 46
Mearket segmentation
behavioral, 148, 18091
business markets, 192-93
defined, &, 48, 184
demagraphic, 186, 18734
sffective, 194
peographic, 185-57
internatcmal markets, 193-04
psychographic, 186, 186~89
using multinle bases, 19132
Market share, 428, 520-30, A-19
Market targeting, 48, 185
Market variability, 201
Market-centered company, 534
Marketing. See also specific fypes
analysis, 52
budget, 53
careers in, A-27-A-36
defining, 4§
depariment organization, 54-5%
impact an pther businesses, 580-31
impact on society as a whols, 577--80
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of international producis and
services, 27576
legislation affecting, 85
new landscape of, 23-28
nlarming, 52-53
regulating, 581-86
sample financial analysis, A-11-A-26
sacial criticisms of, 57181
Marketing audit, 55
Marketing channels
behavior and arganization of, 33847
defined, 325
design decisions, 347-30
management decisions, 350-51
nature and importance of, 335-38
number of levels, 338
public policy and distribution
decisions, 35152
Marketing communicationg mix, 20899
Marketing concept, 10-11
Marketing control, 55-56
Marketing dashhoards, 57
Marketing envirenment
defined, 64
macroenvironment, 67849
mictoenvironment, 6£-67
responding to, 89
Marketing implamentation, 53-54
Murketing information
analyzing, 111-13
asgessing needs, 9798
developing, 98-100
distributing and using, 113
introduction, 96—97
marketing research, 100-1311
ather considerations, 113-22
Marketing inlormation systemn (MIS),
97
Mazketing intelligence, 98—-100
Marketing intermediaries, G560
Merketing logistics
defined, 352
functicns, 35456
jobs in, A-36
manapement of, 356-58
nature and impartance of, 352-53
sysiem goals of, 353
Marketing management, 8, 9-12
Marketing mix, 5, 12, 50, 389
Marketing mix medification, 271
Marketing myopiz, §
Marketing organization, A-8
Marketing plan
contents of, 54
purposa and content of, A-1
relationships and, A-2
resaarch and, A-1
sample, A-2-A-9
Marksting process, 5, 29
Marketing research
collecting primary data, 103-10
defined, 100, A-8
developing the plan, 101-02
gathering secondary data, 102-03
implementing the plan, 110
international, 11713
interpreting and reporting the
findings, 111
jobs in, A-36
ahiectives, 101
process, 101
public policy and ethics in, 118-22
in small businesses and nonprofits,
114=-17

Marksiing return on investment (ROI),
A-22
Marketing return on sales (RQS), A-21
hlarketing services agencivs, 66
Marketing strategy
customer-driven, 48, 50
defined, 47
development, 258-59
statermnent, 258-5%
Marketing tonls, A-7
Marketing Web site, 469
Market-oriented mission statements, 37
harket-penstration pricing, 309
Markets, defined, 7-8
Market-skimming pricing, 308
Markets-olone marketing, 200
Markup chain, A4-12
Markup pricing, 291, A-12
Markops, 572, A-13
Maslow's hierarchy of needs, 143
Mass customization, 200, 200-201
Bdass luxl.r_ry mavemeant, 94
Mass media, 400, 401
Mass-marketing, 195-96
Matarialism, 57779
Materials, 222
Matrix methods, 38—41
Mature consumers, 133
Maturity stage, 270-71, 274
MecDomination, 550
Measurable market segments, 164
Mechanical instruments, 109
Maedia, 403
Media engagement, 435-38
Media impact, 435-38
Madia planners, 436, 438, A-34
Media publics, 67
Media types, 409, 435-38
Media vehicles, 439, 438
Megabrand strategies, 238
Megamalls, 380
Megaratailers, 383
Membership warehouses, 372
Merchandise conglomeraies, 372, 373-74
Merchant wholesaler, 386-88
MERCOSUR, 346
Message, 403, 205-07
Message strategy, 431
Micreeoviranment
the campauny, 65
competitors, 56-67
customers, 66

defined, 64

marketing intermediaries, 85-66
publics, 67 )
suppliers, 65 Vit

Micromarketing, 188-201
Middie class, 78
Middle-cf-the-roaders, 524
Migration, 74-75
Mill supply houses, 387
Missicn statements, 37
Mohile phone marketing, 491-82
Mahile tour marketing, 443
Modified rebuy, 163
Monopaolistic competition, 296
Mood style, 434
Moral appeals, 406
More-for-less positioning, 20810
Mere-for-maore positioning, 208
More-for-the-same positioning, 208
Motivation
consumer hehavior and, 14243
of salespeople, 46264
Mutivation ressarch, 142
MRO matarials, 173

MRO products, 385, 383-50

Mulitibrands, 238

Multchanoel distribution systems, 343—44
Multichannel retailers, 381, 182

Multiple niching, 533

Multiple segmentation bases, 191-92
Mugical style, 234

Myopia, compslitor, 517

il

Mame, brand name selection, 232-33
Natural environment, 70-80
Matural products, 222
Nature, views of, 88—89
Meed recognition, 147
Needs, 6
Moed-satisfaction approach, 467
Neighborhood shopping centers, 380
Net marketing contribution (MMC), A-21
Met profit poreentage, A-20
New environmental tachnologies, 584
New products, 150-52
HNew task, 163
New-product development
customer-centered, 26364
defined, 253
development process, 25453
managing, Z63-67
strategy, 253-54
systematic, 264, 266-67
tearn-based, 264
New-product planning, jobs in, 5-36
Mew-product pricing strategies, 308-09
Micbe marketers/marketing, 88, 197
Nichers, 48, 527, 531-34
Npise, 403
Nanpersonal communication channpels, 408
Nonprice positions, 294
Nonprobability samples, 109
Nonprafii arganizations, marketing
research in, 11417
Naonstors ratailing, 381-82
MNontariff trads barriers, 544
MNorth Anerican Free Trades Agreament
{NAFTA], 380, 54548, AR5
Mostalgia trend, 248
Not-for-profit marketing, 27-28
Not-for-profit services, jobs in, A-36
Nutritional labeling, 227, 552
Nulritional Labeling and Education Ack
[1900), 227

Qbjective-and-tazk method, 413
Objectives
defined, 4-6
setting, 35-39
Observational research, 104-05
Oceasion segmentation, 189
Occeupation, as influence on buyer
hehavior, 13340
Off-invoice, 472
Off-list, 472
QHf-price retailers, 367, 370
Oligopolistic cotnpetition, 206-97
One-to-one marketing, 200
Online advertising, 500-502
Online databases, 103
Ogline focus groups, 106-03
Online marketing
defined, 493
domains, 494-96
establishing a presence, 498-504
marketing and the Internet, 493
promises and challenges of, 504-05
types of, 496-03




Orline marketing research, 106-08

(hiline media, 409

Online panels, 106—08

Opline privacy, 507-08

Qnlipe retailers, 381-82

Online security, 507

QOnline social netwaorking, 135

Open dating, 227, 582

{Qpan-end questions, 109

Operating control, 55

(perating expense percentage, A-20

Operating rativs, A-20

Operating statement, A-18, A-19

Operational excellence. 524

Opinien leader, 135, 408

Opportunities, 52, A-6

Optional-product pricing, 310

Order-routine specification, 172

Organization marketing, 222

Organizational climate, 463

Urganizational factors, for business
buyers, 168

Organizations, views of, 87

Dithexs, views of, 87

Outbound distribuiion, 352

(Outbound telephone marketing, 487

Outside sales force, 457

QOutside-in perspective, 14

Outsourced logistics, See Third-party
iogistics (3PL) provider

Overall cost leadership, 523

Overhead, 288

Packaging, 226 .
Partner relationship management, 18-18,
45, 350
Partnering, 4547
Partners, 16—19
Paits, 222
Patriotism, 8788
Patronage rewards, 472
Prople differentiation. 206
People meters, 104
Perceived performance. of product, 149
Pereentage-of-sales method, 412
Perception, 14344
Perceptual positioning maps, 203
Performance quality, 224
Performance review, 172
Permission-based e-mail, 505
Permission-based marketing, 504
Person marketing, 222
Personal communicstion channels, 407-09
Personal lactors, affecting consurner
behavior, 13541
Personal interviewing, 106
The Perzonal Responsibility in Foed
Consumption Act, 574
Personal selling
compensating salespeople, 46152
defined, 414, 452
designing sules force siratepy and
stnicture, 454540
nature af, 452-53
process, 46668
as prometion tool, 3449
recruiting and seleciing salespeople,
439-60
sales force role, 453
social responsibility and, 419
supervising and motivating
salespeople, 46265
training salespeople, 46051
Personal sources, 148
Pursonality, 141

TPerapnality symbal style, 434
Personalization, 73
Persnasive advertising, 427
Philosophy, of a company, 44
Phishing, 507
Physical distribution. See also Marketing
logistics
jobs in, A-36
Physical distribatiar firms, 68
Piggyhack, 356
Pipelinas, 335
Place, 50
Place marketing, 223
Plunned obsolescence, 574, 576-77
Planning, 52-53
Fleasing products, 590
Podeasts, 492
Point-of-purchase (POP) promotions, 472
Political enviconment, 8286
Political-legs] environment, glabal
marketing and, 548
Poltution
cultural, 37580
as environmental trend, 79
prevention of, 583
Poor service, 577
Population, geographic shifts in,
74=-75
Pop-unders, 501
Pap-ups, 500-501
Portals, 487
Portfolio analyais, 39
Positioning
choosing strategy for, 203-04,
20810
comrnupigation and delivery of, 210
customer-driven marketing and, 48, 5¢
defined, 185, A-7
niaps, 203, 20¢
retallers and, 374-75
whelesalors and, 388
Positioning statement, 210
Postpurchase behavior, 1£9
Pustpu.rullase dissonance, 14%
Power centers, 380
Preapproach, 466
Predatory competition, 581
Predatary pricing, 324
Pramiurnz, 471
Vresentation, 467
Preservers, 134
Price comparison. sites, 487
Price confusion, 327
Price discrimination, 324
Price slasticily, 298
Frice escalation, 320, 561
Price packs, 471
Price paoints, 310
Price transparency, 561
Price-adjusiment strategies, 312
Price-fixing, 124
Frice-off, 472
Price/pricing. See also specific types
break-even/target profit, 291-92
by-product, 311
captive-product, 310-11
changes in, 320-23
competitors’ strategies and, 209
cost-based, 280-91
defining, 28485
demand and, 297-99
in different markets, 204, 24597
digconnt and allowancs, 312
dyoanic, 31818
geographical, 317-18
plobul marketing and, 56162
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good-valus, 287
internationat, 320
merket-penstration, 309
market-skimming, 308
new-product strategiee, 308-09
optinmal-product, 310
as pert of Four P's, 50
product bundle, 312
product iine, 309-10
product mix strategies, 308—12
pramaotional, 316-17
psycholagical, 314, 318
public policy and, 323-27
retailer classification and, 369-72
retailers and, 377
segmentad, 31214
value-added, 287, 28530
value-based, 28587
whaleszalors and, 6%
Pricing power, 287, 28080
Pricing-matching guarantees, 316
Primary dala, 102, 103-10
Primpary motivations, 141
Print raedia, 409
Privacy
direct marketing and, 50708
intrusions on, 118-24
FPrivate brand, 233=34
Private goods, 579
Bro forma profit-and-loss statement, A-18
Probalility samples, 109
Froblem recognition, 169
Producers’ vooperatives, 387
Product(s}
classifications, 220-23
defined, 218
glohal masketing and, 556, 558
harvesting, 273
individual decisions, 22328
internaticnal marketing of, 275-76
fevels of, 219-20
line decisions, 226—29
as market offering, 6-7
mix decisions, 229-30
as part of Four P's, 50
serviees, axperiences, and, 218-19
Product adapiation, 558
Troduct assortment, retailer’s, 375
Produce attributes, 223-25, 231-32
Product bundle pricing, 312
Product charactaristics, adoption rate
and, 152
Product clasas, 268
Product concept, 9-19, 25758
Product derision, sorial responsibility
and, 27475
Product development, 44, 258-60
Product features, ¥24
Product form, 268
Product inveation, 538
Product leadership, 524
Product lifs cycle (PLC), 428
decline stage, 271-74, 274
defined, 267 :
growth stage, 270, 274
introduction stage, 269--70, 274
maturity stage, Z7(-71, 274
strategies, 267-73
Product life-cycle stage, 201
Product line pricing, 309-10
Product lines
decisions regarding, 228-29
rotailers and, 368-69
Product management, jobs in, A-34-A-35
Product management organization, 35
Product mix, 229, 30812
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Product modificatien, 271
Product porifolio, 226-30
Product pesition, 203, See also
Positioning
Produet review, A-3-f-4
Froduct sales force structurs, 454
Produet specification, 169-70
Product stewards, 275
Product stewardship, 584
Product style and design, 224~45
Product support services, 227-28
Produet variability, 201
Product-form pricing, 313
Produstion concept, 9
Production managers, A-34
Product/market expansion grid, 4243
Product-criented mission staternents,
38
Professional associations, A-37
Proftt-and-lnss statement, A-19
Profits, as advertising effect, 439
Promotion(s)
advertising and sales, 418
costs of, 571
global marketing and, 559
tmlinge, 500-502
as part of Tour P's, 51
setting budget for, 412-13
wholesalers and, 284
Prometion clutter, 469
Promotion mix
defined, 398
integrating, 417-13
gverview, 396-99
shaping, 41315
sirategies, 415-16
Promotion tuols, retailers and, 377
Promotional allowances, 312
Fromotional pricing, 316-17
Prometional products, 471-72
Propoesal solicitation, 171
Prospecting, 486
Provider-customer interaction, 240
Peychographic sepmentation, 186, 188-59
Psychalogical factors, affecting consumer
hehavior, 142-45
Psychological pricing, 314, 316
Fublit goods, 579
Public policy
channel distribution and, 351~52
direct marketing and, 306-09
government regulation and, 82
in marketing research, 118-22
pricing and, 123-27
Publis relations
defined, 413, 441
department fanctoms, 441
jobs in, A-36
48 pramotion tool, 398
rols and impact of, 441-42
iools, 442-43
Public service activities, 443
Public sources, 148
Publics, 67
Puffery, 573
Pull strategy, 415-17
Pulsing, 434
Purchase decision, 148-49
" Purchasing agents, 368
Purchasing officers, 328
Pure competition, 2484, 2968
Pure monoepoly, 297
Pure services, 219
Pure tangible pouds, 219
Push maney, 473
Push swategy, 41517

QSVC, 46
Gualifying, 466
Qualitative value, of message, 43538
Quality

levels of, 224

price and, 316

service, 244
Quality-price, 533
Quantity disconats, 312
(Ouestionnaires, 108
Quick Response (QR) codes, 492
Quotas, 544
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R&D departmant, 269
Rack jobbers, 3687
Radia-frequency identification [RFID)
transmitters, 80481, 354-55
Ratlroads, 355
Rational appeals, 4035
Raw material exporting sconomies, 546—47
Raw materials, 79, 222
Reach, of message, 435-38
Rebates, 471
Receiver, 403
Redlining, 577
Reference prices, 316
Regional fres trade zones, 54546
Kegional shopping centers/malls, 380
Regulation, citizen and public actions
for, 58186
Relationships, 7
Relative advantage, 152
Relative market share, 40
Relevant costs, 4-12
Reminder advertising, 427-24
Research, merketing plen and, A-1
Resellers, 65, 249
Resources, 141
Response, 403
Retail convergence, 38283
Retail technology, 383
Retailer cooperatives, 372, 373
Retallers, 367
Retailing
defined, 367
future of, 381-84
jobs in, A-35-A-36
marketing decisions, 374-80
nonstore, 38182
types of retailers, 367-74
Retail/tesale price maintenance, 326
Retailtainment, 481
Return of adyertising investment, $38-39
Return on investment (RO, A-12, A-21
Rehurn on marketing investhment
{marketing ROI), 56-67
Return on quality approach, 224
Return on sales investnient, 465
Revenue management, 312
Reverse distribution, 352
RFID, 80-81, 354-53
Rich media ads, 501
Raohinson-Patman Act, 323, 324, 418
Foles, 139
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Sala sigus, 315

Sales assistants, 457

Sales branches, 388

Sales contast, 473

Seles force autonation systemas, 483
Sales force management, 45462
Sales force promotions, 469

Sales, jobs in, A-35
Sales management, jobs in, A-235
Sales offices, 388
Sales promotion
as advertising effeck, 439
defined, 414—15, 468
growth of, 469
ubjsctives, 469-70
program development, 473
as promotion tool, 398
social responsibility and, 418
tools, 470-73
Sales reports, 466
Salespeople
compensating, 461-62
defined, 453
designing stratepy and structure for,
454-59
recruiting and selecting, 459-50
role of, 433
supervising and motivating, 46265
iraining, 46061
Salutory products, 540
Same-for-less positioning, 208
Sample
defined, 104
as promotion tool, 470
Sampling plan, 1086-03
Satisfaction, 7
Seanner fraud, 326-27
Scientific evidencs style, 434
Search engines, 497
Search-related ads, 501
Seasonal discounts, 312
Secondary beliefs, 86-89
Secondery data, 102-03
Segmentad marketing, 19697
Segmented pricing, 312-14
Selective attention, 143
Salectiva distortion, 143
Selective distribution, 349 )
Selective relationship management, 16
Selective retention, 143
Self, view of, 8687
Solf-concept, 141
Salf-marketing, 201
Sellers
direct marketing and, 482-33
rights aof, 581
Seller’s headquerters organization, 552
Selling agents, 388
Selling concept, 10
Selling process, 468
Sender, 403
“Senge and respond” philosephy, 10
Sense-of-mission marketing, 587-90Q
Sequential praduct development, 264
Service attributas, 223~25
Service inseparability, 240
Service intangibility, 239
Service nichers, 533
Service perishability, 240
Service products, 51
Service variability, 240
Sarvice-firm-sponsored retailer franchise
system, 342-43
Service-profit chain, 240-43
Services
defined, 218
differentiation management, 243—44
individual decisions, 22328
internaticnal marketing of, 275-76
levels of, 21920
as markat offering, -7
marketing strategies for, 240423
nature and characteristics of, 239-45



productivity management, 24445
products, experiences, and, 218-18
quality management, 244
vetailers and, 36768, 376—77
Services differentiation, 206
Services mix, 376
Seven C's, of Web site desipn, 300
Share of customer, 20-21
Shared projects, 357
Sherman Act, 322
Shoddy products, 573-74
Shopping bats, 219
Shopping centers, 380
Shopping products, 220, 221
Shortrun average cost [(SRAC) curve, 284
Short-run wants, 11
Signpost pricing, 315-16
Single-Hne store, 367
Six-pocket syndrome, 83
Slice of life style, 432-33
Slotting fees, 234 :
Small businesses, macketing research in,
114~-17
Small afticefhome uflice (SOHO)
market, 74
Smart chips, 80-81, 35455
Sncial classes, 124
Social critivisme, of marketing, 571-81
Social factors, affecting consumer
behavior, 13439
Suclal goods, 579
Social marketing campaigns, 28
Soctal networking, 135, 443
Social responsibility
customer relationships and, 26-27
marketing cornmunication aned, 418-19
merketing for, 586-93
product decisions and, 27475
target marketing and, 202-03
Sncially respensivle actions, 84-86
Sociglly responsible businesses, 155
Societal marketing, 590-91
Societal marketing concept, 11-12
Society, views of, 87-88
SOHD markeat, 74
Sources, informational, 148
South American Community of Nations
[C3NM}, 546
Spam, 50304
Special events, 442
Special-event pricing, 318
Specialization, 533
Specialty products, 220, 221
Specially stores, 367, 368
Specialty wholesalers, 387
Speeches, 442
Spending pattorns, 78
Standerdized marketing mix, 555-56
Status, 139
Stimulus object, 144
Stockiurn rate, 4-20
Store brand, 233
Straight product extension, 558
Siraight rebuy, 163
“Strangers,” 22
Strategic alliances, 19
Stratepic business unit (SBU), 39
Strategic conteol, 55
Surategic group, 518-19
Stratepic pariners, 452
Strategic plannicg
business portfolios, 39—44
defined, 36
mission statements, 37-33
setting objectives and guals, 3539
Strengths, 52, A6

Strivers, 141
Style, 22425, 265
Subeulture, 13133
Subliminal adwvertising, 143—44
Subsistence economies, 77-78, 546
Substantial market segmentation, 194
Supercenters, 367, 369
Supermarkets, 267, 368
Superspecialty store, 367
Superstores, 367, 360
Supervision, of salespeople, 46264
Supplier development, 162
Supplier search, 170
Supplier selection, 171-72
Suppliers, 65, 256
Supplies, 222
Supply chain, 19
Supply chain manapemen
defined, 352
marketing logistics and, 35233
partner relationships and, 19
Supply chains, value delivery network,
334-33
Support services, product, 227-23
Survey rascurch, 105
Survivors, 141
Sustainability vision, 585
Swuepstakes, 472
SWOT analysis, 52
Systematic new-product development,
264, 266-67
Systems selling, 16366

Target audience, 404
Target costing, 293
Tarpet marketing
customer-driven marketing and, 8, 48
evaluating markef segments, 195
retailers and, 374-75
selecting, 195201
socially responsible businesses, 20203
stratagies, 125
wholesalers and, 288
Targek profit pricing, 231-82
Target-retumn pricing, A-12
Tariffs, 544
Team selling, 458-59
Teani-based new-product develupinent,
264
Technicai environment, 80=82
Technical expertise style, 434
Technical seles support, 457
‘[elacommuters, 74
Talemarketers, 457—58
Telephuone inlerviews, 106
‘Telephone marketing, 487-88
Tarritorial salas force structure, 454
Test marketing, 260-62
Testimontial evidence/sndorsement
style, 234
Third-party lopistics, 357-58
Third-party logistics (3PL} provider,
5753
Threats, 52, A-6
Three-day cooling-off rule, 419
Tiered market, 78
Time pricing, 313
Time-and-duty analysis, 462~64
Timing, of new product launch, 252-53
Tone, of an ad, 434
Total costs, 28689, 291-92, A-12
Total demand, expanding, 528-249
Total market demaned, A-16
Tutal promotion budget, 412~13
Total quality management (TOM), 224

Subject Index i-1¢

Tauch points, 112

Trade discounts, 312
Trade promotions, 469
Trade promotion tools, 472
‘Trade shows, 472
Trade-in allowances, 312
Trainship, 356
Transaction sites, 407
Transnalioral brands, 543
Transportation, 335-566
Truck jobbers, 387

Truck wholesalers, 367
“Trua friends,” 22

Truth in advestising, 582
Teuth in lending, 582
Tweons, 157

Two-part pricing, 311
Tying agreements, 352
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Underclass, 78

Undifferentiated brands, 428
Undifferentioted marketing, 195-96
Unexpected situational factors, 149
Uniform-delivered pricing, 118
Unigue selling proposition (USP), 207
Unit contribution, A-14

Unit pricing, 227, 582

niverse, views of, 53

Unsafe products, 573-74

Unsought products, 226, 221
Uruguay Round, 54445

Usage rate, 1890

User status, 190

Usexrs, 166

Value analysis, 160-70

Value chain, 45

Value, channel partners and, 236-38

Value delivery netwark, 334-35

Vahie discipline, 524 .

Walue marketing, 78

Value proposition, 9, 208

Yalue-added pricing, 267

YValue-based pricing, 285-87, A-13

Value-delivery network, 45, 46

Value-retail centers, 371

Values and Lifestyles (VALS) typology,
140-41

Values, beliefs and, 232

Varjable costs, 288, 79142, 4-12

Variable usage mats, 311

Variety-seeking buying behavior, 147

Vendor-managed triventary (VMT), 172, 356

Vortical conflict, 339

Vertical marketing systems (VMS), 340-43

Video mining, 120-21

Views, 86-89

Viral marketing, 502

Voduasts, 492

Voice mail, 485

Vohmtary chains, 372-73

Wants, 6, 5377-79
Warehouse clubs, 367, 372
Warehousing, 354

Water carriers, 355
Weaknesaes, 52, AR

Web communities, 502-03
Web sellers, 45758

Weh sites, creafing, 495-500
Web-based sales forges, 48485
Webpreneurs, 197
Wheeler-Lea Act, 572
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Wheel-of-retailing concept, 381
Whnle-channel view, 562
Wholesale clubs, 357, 272
Wholesaler. 355
Wholesaling

defined, 385

marketing decisions, 386-84

trends in, 38500

types of wholesalars, 336-88

tidth, of product mix, 229
Ward-of-mouth influence, 408
Working class, 78

Workload approach, 456

Workload method, A-23

World peoduct groups, 563

Written materials, 44243

Written propasal for research plan, 101

Tield management, 313
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